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What is the problem?

How can value chains better share value (economic, 

environmental, social and cultural) from consumer to producer 

that incentivise land use change?

What are the values that consumers are willing to pay for that 

are associated with production from New Zealand?
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What is the solution?

Determine the attitudes towards and willingness to pay for 

credence attributes in case study markets.

Use of choice experiment methodology to improve accuracy of 

results.
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Who is using the research to make a 

difference?

The AERU advisory board for this theme and other programmes

Wakatū, Ngāi Tahu

Sector bodies

Te Hono, Export NZ, Beef and Lamb, Hort NZ, NZ Wine

Government agencies

MFAT, MPI, MBIE, NZTE

Business

Fonterra, Zespri, ANZCO
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Impact

Beef and Lamb commissioned extra research and used this to 

underpin their new brand Taste Pure and Nature Origin Brand 

and hence their quality assurance scheme.
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How is it building towards the Our Land 

and Water goal?

Increasing the value per hectare of land from premiums for 

credence attributes which will reward enhanced land use 

practice/change.

The research contributes to the vision “New Zealand is world 
renowned for integrated and successful land-based primary 

production systems, supported by healthy land and water and 

capable people” by new knowledge that the ‘world reputation’ 
will allow New Zealand producers and processors to capture 

higher returns.
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